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20/21 HIGHLIGHTS

79+ million 
units supplied

Top (AA) 
grading 

for our BRC agents and 
brokers audit for the fifth 

year running

32 
new products 

launched for our 
customers 

27 days 
of COVID safe 

visits to our 
suppliers 

76% 
KPIs good 
progress/
completed

Reduced plastic in our 
products by

12 tonnes 
per annum

100% 
fish sourced responsibly 

as defined by the 
Sustainable Seafood 
Coalition’s Code of 

Conduct

95% 
of our employees 
are proud to work 
for World Wise 

Foods
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We launched Food for Thought in a year that turned out to be challenging in ways we 
could never have imagined. The COVID-19 pandemic affected us all, as individuals and as 
businesses. This is the longest time I have spent in the UK for more than 30 years; relationships 
are central to our business and I have missed meeting our supplier partners in person. 

Our supplier partners have been impacted 
in different ways, at different times, 
throughout the pandemic. We continue to 
see great pressure on our supply chains, 
in particular from South East Asia. During 
the year, we adapted to home working 
– and our supplier partners adapted to 
make production facilities COVID-safe 
and compliant with changing government 
and customer requirements. I am incredibly 
proud of how our staff adapted, rose to new 
challenges and supported customers and 
supplier partners from a distance. 

This report seeks to capture all we have 
achieved in our Food for Thought focus areas. 
76% of our KPIs have made ‘good progress’ or 
been ‘achieved’. This is no small achievement in 
the context of the last year. As travel restrictions 
lift, we look forward to progressing the KPIs that 
need face-to-face engagement.

Sustainably sourcing raw materials is a key 
focus area for us. Sourcing from sustainable 
fisheries continues to be at the core of our 
business, and 100% of our fish is sourced 

responsibly. It has been challenging to 
address the issues relating to Indian Ocean 
yellowfin stocks this year, and we continue to 
advocate for a positive resolution. 

It is so important that proactive actions 
of small-scale fisheries, like those in the 
Maldives, are acknowledged when 
businesses make sourcing decisions. These 
fisheries depend on ocean resources for 
their livelihoods and are disproportionately 
impacted when solutions are not found. We 
will continue to support fisheries proactively 
seeking solutions. 

We continue to take human rights risks 
seriously in our supply chains. 

This year, we extended our ethical trade 
team to include a new colleague in Thailand. 
We are a business built on relationships, and 
building direct relationships with our supplier 
partners’ human resources teams is already 
delivering results. 

All businesses have felt the distance of 

global supply chains during COVID; we are 
fortunate that close working relationships has 
given us good insights. We would like more 
insights directly from workers and will be 
investing in this going forward. 

“ THIS REPORT SEEKS TO 
CAPTURE ALL WE HAVE 
ACHIEVED IN OUR FOOD 

FOR THOUGHT FOCUS AREAS – 76% 
OF OUR KPIs HAVE MADE ‘GOOD 
PROGRESS’, OR BEEN ‘ACHIEVED’, 
NO SMALL ACHIEVEMENT IN THE 
CONTEXT OF THE LAST YEAR.“

ACCOUNTABILITY FOR 
DELIVERING OUR KPIs

Annual Public Report

Chief Executive and Board – Quarterly 
progress review

Senior Manager – KPI leads

Day-to-day oversight: Sustainable 
Sourcing and Ethical Trade Manager

John Burton
Chairman and Chief Executive

KPIS MET
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Our impact on the environment matters to 
us too, as reflected by our long-standing 
commitment to only source from one-by-one 
tuna fisheries. 

We have made great progress this year on 
our packaging and food waste projects. 
97.4% of our packaging is now widely 
recyclable, and we have extended the shelf 
life of our products by 7.5 million additional 
days. Being shortlisted as finalists in the Small 

Business of the Year category at the Edie 
Sustainability Leaders awards is a reflection 
of our work in this area.

COVID has added to the growing consumer 
pressure on businesses to act responsibly. 
I am proud to be a business that continues 
to weather this crisis in a way that supports 
our staff and supplier partners. We remain 
committed to meeting the targets set out in 
Food for Thought and are impatient to make 

further progress as travel recommences. It is 
encouraging to see customers increasingly 
recognising that our commitments are 
genuine and aligned to how we do business. 
I look forward to reporting our progress 
again in a year’s time.  

John Burton
Chairman and Chief Executive

“97.4% OF OUR PACKAGING 
IS NOW WIDELY RECYCLABLE, 
AND WE HAVE EXTENDED THE 

SHELF LIFE OF OUR PRODUCTS BY 7.5 
MILLION ADDITIONAL DAYS.”

Good progress/
achieved

Just starting out/
progress needed

8%

16%

24%

52%

Good progress/
achieved

Just starting out/
progress needed

8%

16%

24%

52%

Good progress/
achieved

Just starting out/
progress needed

8%

16%

24%

52%

KPI PROGRESS
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OUR APPROACH
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Exceeding customer 
expectations
Listening to our customers’ 
needs is at the heart of our 
business; whether it is our 
work on food safety or 
product benchmarking, we 
do much more than supply 
our customers with products.

 

Long-term supplier 
partnerships
World Wise Foods is built 
on relationships. We partner 
with our suppliers to build 
openness and transparency. 
These partnerships deliver 
high-quality products for 
our customers, and keep 
sustainability central to our 
business. 

High-quality products
Our supplier partners 
around the world enable us 
to source high-quality raw 
materials, and our team of 
product developers drive 
the culture of innovation that 
delivers year-on-year growth 
in our range of products and 
packaging. 

Sarah Eames, Director of Technical & Sustainability (click picture to see vlog)

https://youtu.be/sjJFTqKbO6s 
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100% OF OUR FISH IS 
RESPONSIBLY SOURCED

Our Sustainable Seafood Sourcing policy 
outlines our commitment to only source 
from fisheries that can demonstrate they are 
sustainably managing stock levels and are 
taking proactive steps towards improvement. 
All our tuna continues to be sourced from 
one-by-one fisheries; this is not only about 
environmental impact but also about ensuring 
traditional fisheries have access to markets and 
their fishers are ensured sustainable livelihoods. 

We are members of the Sustainable Seafood 
Coalition (SSC) because it is important to us 
that our claims are credible and verifiable. All 
the claims we make about our seafood are 
reviewed by a third party to meet the SSC 
Codes of Conduct; the last assessment was 
in 2020. Our robust risk assessment process 
ensures 100% of our fish is sourced responsibly.

OUR SOURCING PRINCIPLES 
ENSURE WE SOURCE WITH 
INTEGRITY

In 20/21 we formalised our sourcing principles 
for four more priority raw materials: canned 
pineapple, coconut, tomato and tropical fruit 
(papaya, jackfruit, mango) products. 

Traceability is the starting point for sustainable 
sourcing, so we only source these products from 
supplier partners who can verify traceability to 
farm level. 

By mapping our supply chains to farm level, 
and understanding the different governance 
models in place which influence farm level 
practices we can work with supplier partners to 
ensure good agricultural practices, and mitigate 
human rights risks. We also established systems 
internally to ensure all future products align to 
these sourcing principles. 

Our approach:  
Our business started with the responsible 
sourcing of fish, and we are committed 
to applying the same principles to all our 
products, starting with our priority raw 
materials.

Why it matters:  
Our planet’s resources are being pushed to 
the limit. Agricultural production must have 
a positive impact on the environment, for 
farmers, their communities and global food 
systems. 

What we’ve achieved:  
Over 75% of our planned actions within our 
priority raw material projects have been 
delivered within 20/21.

What’s next?  
COVID made achieving our priority raw 
material targets challenging this year. It has 
been hard to progress raw material projects 
that require face-to-face engagement with 
supplier partners. In 21/22 we are focused on 
coconut, Italian tomato and supply chain risk 
mapping. 

SOURCING WITH INTEGRITY – OUR RAW MATERIALS
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TAKING APPROPRIATE ACTION: INDIAN OCEAN, YELLOWFIN TUNA

It has been a challenging year for progress 
in resolving sustainability challenges relating 
to Indian Ocean yellowfin tuna. Our 
membership of the SSC means we must 
show evidence we take ‘appropriate action’ 
to ensure all fisheries in our supply chain are 
being managed sustainably. 

A number of our key tuna suppliers are in the 
Maldives, who have proactively proposed 
and developed solutions to improve 
yellowfin stock management. 

We proactively engaged in advocacy with 
industry groups such as the Global Tuna 
Alliance, our NGO partner the International 
Pole and Line Foundation (IPNLF), and  

directly with coastal states delegations to 
Regional Fishery Management Organisation 
(RFMOs). We took part in the Indian Ocean 
Tuna Commission meetings to support the 
adoption of proposals on catch reductions 
and catch allocation, which are essential to 
address the overfishing of yellowfin tuna. 

We continue to encourage sourcing 
from those that meet their obligations 
on reductions and seek resolutions to 
the challenges. Like many small island 
developing nations, the Maldives is 
heavily dependent on the fishery; resolving 
these issues is critical for their long-term 
development and the security of fishers’ 
livelihoods.

SOURCING ITALIAN TOMATO RESPONSIBLY

Tomatoes from Italy are regarded as a high-
risk raw material due to reports of modern 
slavery in farms in southern Italy, which rely 
on seasonal migrant workers to hand-harvest 
tomatoes. Tomato paste mis-labelled as Italian 
origin also presents food safety and human 
rights risks if traced back to regions with known 
human rights abuses such as Xinjiang, China.   

In 19/20 we completed an in-depth risk 
assessment of our Italian tomato supply 
chains. This assessment confirmed that our 
supplier partners’ sourcing models effectively 
prevent and mitigate these risks. We were 
proud to have passed Sainsbury’s robust risk 
assessment, supplying more than 5 million 
units of their tomato range in 20/21.  

Our supplier partners:

• Guarantee and evidence traceability to 
farm level 

• Only use mechanised harvest, minimising 
seasonal labour to 1-2 additional 
workers per farm

• Actively support sustainable production, 
for example improving water efficiency 
by introducing innovative drip irrigation 
systems

• Actively promote union membership 
which offers effective representation for 
workers



WORLD WISE FOODS10

WE HAVE DEEPENED OUR 
ENGAGEMENT WITH OUR THAI 
SUPPLIER PARTNERS DURING COVID

This year we have grown our ethical trade  
team by bringing on board a new colleague 
based in Thailand. This has enabled us to  
work at greater depth with our supplier 
partners, engaging remotely and on site, 
COVID-permitting. 

We worked closely with supplier partners on 
issues such as responsible recruitment, working 
hours and effective grievance mechanisms.  
We have built collaborative relationships  
with human resources teams directly by  
working in Thai.

WE HAVE RISK-ASSESSED OUR 
TRANSPORT AND LOGISTICS 
SUPPLY CHAINS

We have engaged with our supply chain 
partners to gain a deeper understanding of 
our end-to-end transport and logistics supply 
chains, and to identify any risks. 

By mapping the physical movements of 
containers, we have gained greater knowledge 
of the responsibility of supplier partners, agents 
and shipping lines. This has given us the tools to 
map our supply chains in depth. 

Our supply chains have been individually risk-
assessed and measured on communication, 

compliance, product security, third party providers 
and the people working in the supply chain. This 
mapping has enabled us to analyse where 
there could be risk to people or products.

OUR EMPLOYEES ARE PROUD TO 
WORK FOR WORLD WISE FOODS

As with all UK businesses, we have adapted to 
the challenge of keeping staff safe in our office 
and moving to home working. We have not all 
been in the office for all of 20/21. 

All our employees faced their own challenges 
during lockdown – we take seriously our 
commitment to being a supportive employer. 
We are delighted that a staff survey confirmed 
95% of our employees are proud to work for 
World Wise Foods.

Our approach:  
We risk-assess our supplier partners and go 
beyond audit by working closely with those in 
higher risk locations to ensure they meet our 
human rights policy requirements. 

Why it matters:  
The United National Guiding Principles 
(UNGP) on Business and Human Rights outline 
our responsibility to ensure human rights are 
respected in our international supply chains.

What we’ve achieved:  
95% of our supplier partners have committed 
to our Responsible Sourcing Code of Practice 

7% year-on-year improvement in compliance 
with our human rights policy (target 10%)

We are on target for eliminating recruitment 
fees in our tier one supply chains by 2025

We’ve made good progress on the first stage 
of our risk assessment of our transport and 
logistics service providers 

What’s next?  
Our human rights policy compliance 
assessments are most effectively completed 
face-to-face. Due to travel and site access 
restrictions, we’ve had limited ability to carry 
out assessments. In the coming year we 
look forward to completing more on-site 
supplier partner human rights assessments, 
and extending our transport and logistics risk 
assessment. We will also continue to build 
our suppliers partners’ capability through 
coaching and training. 

SOURCING WITH INTEGRITY: OUR PEOPLE
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INVESTING IN SUPPLIER PARTNER PARTNERSHIPS: RESOURCES, TRAINING AND COACHING

In 20/21, as part of our work to go beyond 
audit, we tried out two new approaches to 
ensure human rights are respected in our 
supply chains:

• We developed a detailed toolkit on 
responsible recruitment which 
covers everything from assessing 
recruitment channel risks to developing 
service level agreements with recruitment 
agents. It has been independently 
reviewed and is aligned with the 
International Labour Organisation 
definition of fees and costs, and 

expectations of the Dhaka Principles and 
the Employer Pays Principle. 

Most importantly, we translated all 
our resources into Thai to make them 
accessible to our supplier partners 
who cannot access all the guidance 
available to us in English. Using our toolkit, 
we accompany our supplier partners 
through a six-step process of embedding 
responsible recruitment. We also conduct 
expert independent worker interviews to 
ensure workers’ experiences inform future 
recruitment practices. 

• Working collaboratively with a supplier 
partner in Thailand we developed 
training on ‘respect in the 
workplace’ which encourages workers 
and supervisors to discuss their workplace 
experiences together. The training helps 
staff to dig deeper in their understanding 
of human rights, employment rights, 
grievance mechanisms and cultural 
differences. It is delivered collaboratively 
with our supplier partners’ HR teams, and 
has let to the supplier partner developing 
interactive human rights training which is 
completed regularly on-site. 

Our supplier partner has also proactively 
encouraged migrant workers to engage 
in the worker committee. The worker 
orientation materials and handbook have 
been updated, and are now used as 
best practice examples for other supplier 
partners. 

This engagement began with a 
collaborative review of our Human Rights 
Policy, and demonstrates the value of 
collaborative working, beyond audit.



WORLD WISE FOODS12

WE HAVE ELIMINATED 100% OF 
NON-RECYCLABLE BLACK PLASTIC 
FROM OUR BUSINESS

In 20/21 we made good progress on our 
packaging commitments, increasing the amount 
of packaging that is widely recyclable, and 
reducing our use of plastic by more than 11 
tonnes. This success has only been possible 
due to collaboration between us, our supplier 
partners and our customers. We look forward 
to supporting our customers to meet our shared 
packaging ambitions going forward. 

 

WE ARE CARBON NEUTRAL FOR 
OUR OWN BUSINESS OPERATIONS 

Like many businesses we have seen a large 
drop in our own carbon emissions in 20/21 
due to the suspension of international travel. 
Where we cannot reduce, we offset to ensure 
we are carbon neutral for our own operations1. 
This year we supported a project in Myanmar, 
home to many workers in our supply chains. The 
project increases uptake of fuel-efficient stoves 
to reduce indoor pollution and deforestation. 
We also continue to send zero waste to landfill, 
and only use renewable energy in our office. 

Our approach:  
We are committed to ensuring resources are 
used responsibly in our own business and 
our supply chains, including packaging, food 
waste, water and energy use. 

Why it matters:  
The climate emergency is a global issue. 
Without collective action it will not be 
addressed. 

What we’ve achieved:  
We achieved or made good progress on 
60% of our sustainability KPIs, including 
packaging, packing materials and food 
waste.

What’s next?  
This year we are focusing on several 
projects, including adapting to the upcoming 
plastics tax, shifting from plastic shrink film 
to cardboard sleeves, and investigating the 
use of nanofilm or biofilm as pallet wrap. We 
will also extend our review of the packing 
materials used to transport our products.

EMBEDDING SUSTAINABILITY: RESOURCE STEWARDSHIP

EXTENDING SHELF LIFE AND OPEN SHELF LIFE GIVES CUSTOMERS 
MORE TIME TO SELL OUR PRODUCTS, AND CONSUMERS LONGER TO 
ENJOY THEM, RESULTING IN LESS WASTE

As part of our commitment to reduce food 
loss and food waste in our supply chains, we 
reviewed the shelf life and open shelf life of 
our products. 

As a result, we have increased the total shelf 
life of 11 products, unlocking more than 
4,000 additional days that our products can 
be sold and consumed before ‘expiring’. 

In addition, our actions to extend open  
shelf life means customers have an extra  
7.5 million days for consumers to enjoy 
products after opening. 

This was achieved by extending the open 
shelf life of just three products. 
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RISING TO INDUSTRY 
CHALLENGES 

This year, our engagement with the Food 
Network for Ethical Trade (FNET) enabled 
us to swiftly provide our supplier partners 
in higher risk countries with guidance 
on expected employment practices that 
protected workers’ rights during the first 
phase of COVID. 

We are fortunate that, at a time when low 
supply chain visibility has been highlighted, 
our longstanding relationships with supplier 
partners gave us direct access to map how 
they were supporting workers. 

We also explored worker communication 
and representation with FNET, and as  
a result will be collaborating with  
supplier partners on a worker survey 
project in 21/22.

We also participated in the Global Tuna 
Alliance and the SEA Alliance working 
group, which is producing a human rights 
risk assessment tool for fisheries. We look 
forward to finalising this work in 21/22. 

CHARITABLE GIVING IN 20/21

In a year when charities needed more 
support than ever, we played our part. 
We supported a number of charities 
including the Motor Neurone Disease 

Association and our CEO’s new trust,  
the Sustainable Fisheries and  
Communities Trust. 

Our employees raised money for Save 
the Children through our online Christmas 
Jumper event. 

Our in-kind donations included more 
than 41kg of food samples delivered to 
our local foodbank. In addition with our 
supplier partner MMP, we donated a 
container of tuna to the Gift of the  
Givers Foundation COVID response, 
through our customer Woolworths  
South Africa.

We supported the Migrant Workers 
Rights Network COVID fund in Thailand, 
and protected frontline workers in 
the Maldives by providing more than 
750,000 face masks to the relief effort.

COLLABORATING FOR CHANGE:  
OUR STRATEGIC PARTNERSHIPS

Our approach:  
We work with supply chain partners and 
industry stakeholders to make a contribution to 
the global sustainability agenda.

Why it matters:  
Industry collaboration is essential to address 
issues that we cannot solve alone. It also 
encourages learning and innovation.

What we’ve contributed:  
We contribute to the leadership of the Global 
Tuna Alliance, Sustainable Seafood Coalition 
and Seafood Ethics Action (SEA) Alliance by 
participating in their steering committees.  

How we’ve benefitted:  
The Food Network for Ethical Trade has 
provided invaluable risk scanning throughout 
COVID, and also contributed to the 
knowledge that enabled us to develop our 
responsible recruitment toolkit. 

What’s next?  
We look forward to continued collaboration 
with others. We are involved in the SEA 
Alliance, and we will continue to advocate 
solutions that bring about effective 
management of Indian Ocean yellowfin tuna 
to ensure small island developing nations can 
access their coastal resources. 
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HUMAN RIGHTS AT SEA: ADVOCATING FOR FISHERY OBSERVERS’ SAFETY AND SECURITY AT SEA

World Wise Foods and the Sustainable 
Fisheries and Communities Trust (SFACT) 
have supported Human Rights at Sea (HRAS) 
to raise awareness of safety, security, and 
wellbeing risks faced by observers. This 
influential work has resulted in two detailed 
publications. The first included a confidential 
survey gathering insights directly from 
observers about their working conditions. The 

second report reviewed the evidence and 
coverage of the unexplained deaths of 
observers in the Western and Central Pacific 
region. 

We look forward to continuing to support this 
crucial work, which significantly raised the 
profile of observer safety issues in the seafood 
industry in 20/21. 

“FISHERIES OBSERVERS ARE THE EYES AND EARS OF FISHING 
ACTIVITY IN THE PACIFIC ISLANDS REGION. WE APPLAUD 
THEM: THE WORK THEY DO IN RECORDING AND REPORTING IS 

INVALUABLE TO THE MANAGEMENT OF THE FISHERY. 

THE LOSS OF AN OBSERVER, WHEN HE OR SHE IS ON DUTY, IS AN 
EXTREMELY SAD AND DISTURBING EVENT. WE ASK THE QUESTIONS: ‘WHY 
DID HE DIE? WHAT DID HE SEE? WHERE IS HIS LOGBOOK?’ WHAT TROUBLES 
US AS MUCH IS HIS OR HER PASSING IS THAT NO-ONE SURRENDERS 
ANSWERS TO THESE BASIC QUESTIONS. NO-ONE. AND AFTER A SHORT 
TIME, THE OBSERVER PROGRAM AND THE FISHERY CONTINUE JUST LIKE 
BEFORE, ONLY SOME OF US (AND THE OBSERVERS' FAMILY) REMEMBERING. 

THE FINAL IGNOMINY IS THAT COMPENSATION OR INSURANCE TAKES ‘A 
LITTLE WHILE' TO COME. IF IT DOES AT ALL.”2 

WORLD
WISE
FOODS
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Focus Area Current Status

1. Exceeding 
Customer 
Expectations

KPI 1 -1 Our annual reduction target for complaints per million units sold is achieved

KPI 2 Achieved 100% of on pack claims are verifiable through analysis or 3rd party certification

KPI 3 good progress 66% new products developed and launched with customers remain on shelf for a minimum of 52 weeks and have been replenished within 13 months 
from launch

2. Strong Supplier 
Partner Relationships

KPI 1 Progress Needed Our investment in supply base relationships delivers a year-on-year improvement in supplier partner performance scores 

KPI 2 Progress Needed All suppliers are committed to working towards our Responsible Sourcing COP for Supplier Partners 

3. Sourcing with 
Integrity: Sourcing 
Raw Materials 
Sustainably

KPI 1 Achieved 100% of our fish products are compliant to our Sustainable Fish Sourcing commitments as outlined in our Sustainable Fish Sourcing policy

KPI 2 Just starting out Our planned actions for the responsible and sustainable sourcing of priority raw materials are delivered on target

4. Sourcing with 
Integrity: Ensuring 
People in our Supply 
Chains are Valued

KPI 1 good progress Supplier partners in high-risk locations demonstrate year-on-year improvement in compliance with our human rights policy 

KPI 2 Progress Needed Supplier partners demonstrate measurable progress towards embedding responsible recruitment practices by 2025  

KPI 3 -1 Risks in our transport and logistics supply chains are assessed in collaboration with supply chain partners by April 2021

5. An Open Business, 
Committed to 
Transparency

KPI 1 -1 Our Modern Slavery Statement is published annually on our website

KPI 2 -1 Our supply chain transparency report is published annually on our website

KPI 3 -1 Our tax declaration is published annually on our website

KPI 4 -1 Our gender pay gap report is published annually on our website 

KPI 5 -1 An assessment of our financial service providers use of World Wise Foods funds against our investment principles is completed by April 2021 

OUR REPORTING
Just starting out Progress needed Good progress Achieved
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OUR REPORTING

Focus Area Current Status

6. We will Reduce  
the Environmental 
Impact of our own 
Operations 

KPI 1 The commitments in our Sustainable Packaging Plan are delivered on target within agreed time frames:

1.1 Good progress Our primary and secondary packaging targets are met

1.2 -1 Our targets on packing materials  for use in distribution are met

KPI 2 The following commitments which support food loss and food  waste reduction are delivered:

2.1 -1 Our products are given the maximum appropriate shelf life and open shelf life

2.2 -1 Our third-party storage and distribution providers are actively working towards reducing food loss

2.3 -1 Our suppliers partners are actively working towards reducing food loss

KPI 3 The commitments made to ensure our business will have a positive, or neutral, impact on the environment are delivered:

3.1 Progress Needed We are a carbon neutral business (scope 1, 2, 3)

3.2 Achieved We send zero office waste to landfill

3.3 Achieved We use 100% renewable energy in our office

3.4 -100% Our targets on container fill optimisation are met 

3.5 -100% Our supplier partners are actively working towards improving their environmental impact

ENDNOTE

1 As per the World Business Council for Social 
Development Corporate Value Chain Accounting and 
Reporting Standard our carbon neutral claim covers 
own operations for Scope 1 direct (office facilities/
company vehicles), Scope 2 indirect (purchased energy 
for own use), Scope 3 indirect (leased assets, business 
travel, waste generated by own operations).

2 https://www.humanrightsatsea.org/wp-content/
uploads/2020/07/HRAS_Abuse_of_Fisheries_
Observers_REPORT_JULY-2020_SP_LOCKED-1.pdf

CONTACT 

ethicaltrade@worldwisefoods.co.uk
worldwisefoods.co.uk
n world wise foods
l world_wise_foods
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